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Students’ Council 

Activities and Event Offerings

Student Council Recruitment

Opportunities to get Involved

Global Business Immersion (GBI) 

Q & A

Case Competition 

Beyond The Classroom: The NUS MBA
Community



THE NUS MBA COMMUNITY EVENTS
Company Visits Panel Discussion Speaker Session

Workshop Social and SportsNetworking





Why Student Life Matters?

Industry Exposure

Learning Beyond the
Classroom

Community, Professional
Networking and Social Life

Career Acceleration





Executive
Council &
Community 

Executive Council

Core Clubs

Interest Group
Flexible pathway for students to explore

emerging industries, niche sectors and shared
interests that evolve over time.



Mission

To enrich the NUS MBA experience by
fostering a vibrant environment that

develops leaders to serve business and
society 

To promote and safeguard the interest of
the cohort, and respect their dignity and

equality 

To be the driving force in building the
NUS MBA Ecosystem with a dynamic, 

 vibrant and close-knit community 

It is the recognized body of 
MBA student leaders between the MBA
cohorts and the NUS Business School or

any external body 



Commitee Structure

Vice President,
Acad Relations

(Part Time)

Vice President,
Acad Relations 

(Full Time)

Vice President,
Treasury

Executive Vice
President

President

Executive Committee (ExCo)

Interest Groups

Consulting Club Entrepreneurship Club Finance Club Technology Club Sports and Wellness
Club

CSC Club

Club President

Club Vice President

Interest Group Lead

Interest Group Co-Lead



President
Executive 

Vice President

External Stakeholders,
other MBA schools,
corporates, NUS MBA
Alumni Association,
Club Leads

BIZAlum, internal
stakeholders (i.e.
Club Leaders),
Engage students
club & BIZCareers 

President and
Exec Vice
President

Lead and preside at all Students’ Council meetings 

Serve as a key liaison between the Council and the student body,
ensuring regular communication, feedback gathering, and
responsiveness to student needs and concerns.

Provide guidance and support to Clubs and Interest Groups to
ensure the successful execution of the Students’ Council’s
initiatives.

Opportunities to

Executive Committee

Engage BIZAlum, BIZCareers, Alumni Association and other
faculties through NUS Graduate School Society as well as other
Business Schools. 



Manage club finances and budgets by monitoring spending and
reviewing event budget proposals according to school policy.

Oversee reimbursements and financial processes, including
post-event reconciliation and eligibility checks.

VP Treasury
Collaborate with stakeholders such as the Program Office,
sponsors and club leaders to provide budgeting guidance and
updates.VP Treasury is responsible

for overseeing and
managing the financial
matters of the Student
Council and affiliated clubs,
in close coordination with
the MBA Programs Office.

Opportunities to

Executive Committee

Maintain transparency and accountability in all financial matters
of the Council



Represent the cohort on academic matters, including curriculum
feedback, course delivery, assessments, and scheduling.

Serve as the key point of contact between the MBA Programs
Office and students for academic announcements, policy
updates, and timeline reminders.

VP Academic
Relations 

Partner with faculty and management to drive Initiatives that
improve the academic experience through MBA NUS Weekly 

Two representative will work
to bridge students and MBA
Programs Office on academic
matters, ensuring feedback is
surfaced constructively and
support cohort-wide
engagement. One for Full-time
cohort and one for Part-Time
cohort.

Executive Committee

Gather feedback from students on academic-related concerns
or suggestions and consolidate them for periodic submission to
the MBA Programs Office in a respectful and solution-oriented
manner.

Opportunities to



Executive
Council &
Community 

Executive Council

Core Clubs

Interest Group
Flexible pathway for students to explore

emerging industries, niche sectors and shared
interests that evolve over time.



Lead the club’s strategic direction, planning, and execution of
initiatives aligned with the Mission and Core Values of the
Council 

Initiate, plan and execute events and activities that will enhance
and value add to the MBA cohort

Club 
President

Oversee event execution and coordination among Core
Members and Volunteers, ensuring timely pre-/post-event
submissions

Clubs

Serve as the primary point of contact between the Clubs, ExCo
MBA Programs Office and other BIZ School stakeholders
(BIZCareers, BIZAlum and Strategic Relations)

Opportunities to



Support the Club President in planning and executing club
initiatives, stepping in as acting lead when the President is
unavailable

Ensure seamless internal communication and task delegation
across Core Members and Volunteers

Club Vice
President

Clubs

Opportunities to

Coordinate logistics, timelines, and reporting related to events
and ensure compliance with Council guidelines

Serve as liaison to ensure alignment of the Club’s operations with
ExCo and MBA Programs Office requirements



Take ownership of specific aspects of event planning and
execution (e.g. logistics, marketing, operations, partnerships), as
assigned by the Club President or Vice President

Contribute ideas and feedback to help shape the club’s
programming and ensure activities are relevant and engaging for
the MBA community

Clubs’ Core
Members

Clubs

Opportunities to

Coordinate with Club President, Vice President, Core Members
and Volunteers to ensure smooth and timely execution Club’s
events and activities

Participate in cross-club or Council-wide initiatives as needed
and represent the Club in collaborative efforts



THE NUS MBA 44  TH

STUDENTS’ COUNCIL
ELECTION BRIEFINGELECTION BRIEFING

5:15 PM TO 6:00 PM

THE CLASSROOMTHE CLASSROOMTHE CLASSROOMTHE CLASSROOM
BEYONDBEYONDBEYOND   BEYOND 

THE NUS MBA COMMUNITYTHE NUS MBA COMMUNITYTHE NUS MBA COMMUNITYTHE NUS MBA COMMUNITY

ENG SZE JIA
Assistant Manager, Student Life

Experiential Learning

29 JULY 2026, WEDNESDAY

MRB 0402



Executive
Council &
Community 

Executive Council

Core Clubs

Interest Group
Flexible pathway for students to explore

emerging industries, niche sectors and shared
interests that evolve over time.



Interest Group

“"...emphasis on quality over quantity, stronger
alignment with curriculum and career

pathways, and the intention to elevate the
student leadership experience."

Nicole Tee
Assistant Dean, MBA Program

“"... it is a good way to allow students to
pursue interests beyond the core

clubs”

Neha Ramani
43  Student Council Presidentrd



Role Responsiblity No. of MBA Representatives

Lead

Primary ExCo contact. Manages end-to-end event and
initiative planning, execution. 

Put up planning form and post-event forms for events
and/or initiatives approval.

1

Co-lead
Supports the Lead in the start to end of event or

initiative planning and execution.
Must be a different person from the Lead.

1

Core Member
Supports the Lead in the start to end of event or

initiative planning and execution.
Must be a different person from the Lead.

3

Interest Groups Criteria 
The formation of an Interest Group can be proposed & reviewed under the elected ExCo.
 Minimum Total Members: 5 representatives who do not hold roles in the Student Community. 

Formation



Interest Groups Criteria 

 Align with the mission and values of the MBA Students'
Council and the University. 
Support the educational, professional, cultural, social,
recreational or community-building objectives

Interest groups must

Steer away from promoting discrimination,
harassment or hate;



Expand your network while you help with specific aspects of
event planning and operations

Contribute ideas and feedback as you gain an experience you
can’t get in class.  

Volunteer

Clubs

Opportunities to

Get involved! 

Design / Branding / Photography

People Engagement

You don’t need to commit  - just
start in a safe space to try
something new! Try things outside your comfort zone—you’ll won’t know what

skills you might uncover in the process! 

Speaking / Hosting / Interviews / Panel Moderator

Talent & Performance 



Join us for Insights on Navigating
Consulting in Singapore

CONSULTING
INTRO TO

22 Aug 2026

Consulting Club President

Moderated By

Soumya Israni



Case
Competitions



Apply classroom
learning to solve

real-world
business

challenges

Develop
leadership,

teamwork, and
problem-solving

skills

Network with
MBA peers from

leading business
schools and

industry leaders

Why Case Competitions? 



Featured Case Competitions
VENTURE CAPITAL INVESTMENT COMPETITION (VCIC)

Internal Selection Round 
NUS Business School
September to October

Regional Round 
Nanyang Business School
February / March

Global Finals
UNC Kenan-Flagler Business School
April

Global VCIC is the world’s largest venture capital competition with over 120 university and graduate school
teams competing. VCIC is the only place where students get to be VCs for the day and startups get an
immersion in the fundraising process.



Featured Case Competitions
INSEAD PRODUCT GAMES TNB AURA START-UP WARS



Upcoming case competitions will
be listed on The NUS MBA Student
Portal > Student Life > Case
Competitions 

This directory includes both
upcoming and past case
competitions listings. 

Found a competition that is not
listed? Go for it! 

Just inform the MBA Programs
Office of your participation! 

Case Competitions 
Directory

Self-sourced Case
Competitions



Global Business
Immersion
Previously known as Global Immersion Program (GIP)



About
The Global Business Immersion (GBI) is an experiential
overseas program that gives NUS MBA candidates direct
exposure to international business ecosystem, industries,
and markets through a carefully curated series of
engagement and experiences. GBI aims to gives NUS MBA
candidates firsthand exposure to how businesses operate in
different economic, cultural, and regulatory contexts. 

Beyond understanding market dynamics, GBI provides the
opportunity to observe how businesses adapt, innovate, and
compete on a global stage.



Objectives

Gain practical insights into
international business
operations and strategy in the
host city.

Develop a deeper
understanding of the host
market’s key industries,
regulatory landscape, talent
ecosystem, and growth
opportunities.

Demonstrate professional
conduct in cross-cultural
business settings.

Build meaningful global
connections with international
stakeholders, alumni, and
industry partners.

BUSINESS INSIGHTS GLOBAL NETWORKING

Return with informed
perspectives to apply to your
academic studies and career
decisions — including a deeper
understanding of how specific
markets operate and where
they may fit into your
professional future.

CAREER EXPLORATION

GBI is design to offer MBA candidates structured exposure to international business environment, industries and
global markets. Through GBI, MBA candidates will be able to: 



What to Expect?



Who Runs GBI?

MBA candidates steps forward to
conceptualise, propose, and lead the trip,
taking ownership of the itinerary, industry focus,
and learning outcomes. 

This format develops leadership, initiative,
collaboration, and project management skills
beyond the classroom.

MBA candidates and the NUS MBA Programs Office
jointly design and execute the prorgam. 

This format allows MBA candidates to actively
shape the program and gain leadership
experience, while the Programs Office supports
with strategic guidance, industry partnerships, and
stakeholder engagement.

MBA Candidates Led MBAs x Office(s) Led*

GBI is delivered through different leadership models, offering varying levels of MBA candidates ‘ ownership
and program support:

*Applied to markets with broader cohort-wide relevance and stronger career opportunities



Travel Period

Semester  1 Semester 2 

Each GBI typically runs for 6 to 7 calendar days, starting on a Sunday and ending on a Saturday or Sunday. A full working week
maximises the number of company visits and professional engagements that can be included in the itinerary.

These periods stated serve as a general guide only. GBI is contingent on MBA candidates stepping forward to propose and
lead, and on meeting the minimum participation requirement of 15 MBA students. 
Actual travel dates will be confirmed by the GBI leaders and communicated during the application phase.

Travel Period
Reading Week / Mid Nov

Travel Period
Recess Week / End Feb or Early Mar

Reading Week / Mid Apr



Information on GBI

Learn more about GBI via link
through QR code!

MBAs who are interested to lead can
write in to MBA Programs Office to

share your proposal. 

Keep a look out for an email from the
MBA Programs Office around the

application window!



GLOBAL BUSINESSGLOBAL BUSINESS
IMMERSIONIMMERSION

29 JULY 2026, WEDNESDAY

THE CLASSROOMTHE CLASSROOMTHE CLASSROOMTHE CLASSROOM
BEYONDBEYONDBEYOND   BEYOND 

THE NUS MBA COMMUNITYTHE NUS MBA COMMUNITYTHE NUS MBA COMMUNITYTHE NUS MBA COMMUNITY

PANEL SHARING

GIP Dubai 2025 Leader

ANDRI CHRISTIAN
GIP Dubai 2025 &

Vietnam 2026 Participant
GBI China 2026 Leader

HARISH VENKATESH DANIEL TAN
GIP Vietnam 2026 Leader

4:30 PM TO 5 PM
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MERCHANDISE
SALESSALES

GET YOUR OFFICIAL NUS MBA GEAR!

THE CLASSROOMTHE CLASSROOMTHE CLASSROOMTHE CLASSROOM
BEYONDBEYONDBEYOND   BEYOND 

THE NUS MBA COMMUNITYTHE NUS MBA COMMUNITYTHE NUS MBA COMMUNITYTHE NUS MBA COMMUNITY

29 July 2026, Wednesday
2 PM to 5 PM

Outside MRB 0402



ACTION!ACTION!

LIGHTS, CAMERA
PHOTOBOOTH

29 July 2026, Wednesday
2 PM to 5 PM

Outside MRB 0402
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THE NUS MBA COMMUNITYTHE NUS MBA COMMUNITYTHE NUS MBA COMMUNITYTHE NUS MBA COMMUNITY

NETWORKING 101:NETWORKING 101:

LET’S TALKLET’S TALK  

2:30 PM TO 3:30 PM2:30 PM TO 3:30 PM2:30 PM TO 3:30 PM2:30 PM TO 3:30 PM

3:45 PM TO 4:15 PM3:45 PM TO 4:15 PM3:45 PM TO 4:15 PM3:45 PM TO 4:15 PM

GLOBAL BUSINESS IMMERSION 

4:30 PM TO 5:00 PM4:30 PM TO 5:00 PM4:30 PM TO 5:00 PM4:30 PM TO 5:00 PM

ELECTION BRIEFING

5:15 PM TO 6:00 PM5:15 PM TO 6:00 PM5:15 PM TO 6:00 PM5:15 PM TO 6:00 PM

FROM STORIES TO CONNECTION

SUSTAINABILITY

PANEL SHARING ONPANEL SHARING ON  
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Q & A

Any Questions?
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